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2.8 M Connected people

330,000 Solar customers

22 TWh Annual usage*

4.1% Energy growth*

*Gross two-way grid usage



Underpinned by clear and tangible economic, environmental and community benefits
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Lowering 

electricity bills 

Enabling 

social equity 

Supporting more 

households to 

install rooftop 

solar 

Reducing pressure 

on the electricity 

grid 

Improving 

reliability 

Lowering 

emissions & 

supporting 

sustainability 

goals

Trust and legitimacy is built through transparency, co-design and education  



NSW’s largest community battery program
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Endeavour Energy and Origin partnership

• 10 community batteries 

• Blacktown, Campbelltown, Kiama, Liverpool, Shellharbour, Shell Cove, 

Wingecarribee and Wollondilly Council

64 of 86  batteries energised across three streams:   

Australian Renewable Energy Agency (ARENA) funded program with 

additional funding by Endeavour Energy 

• 32 community batteries by mid next year

Federal Government’s Community Batteries for Household Solar 

Program (DCCEWW) with additional Endeavour Energy funding

• 44 community batteries across six suburbs including some of the 

poorest communities within Western Sydney

• Bidwill, Blaxland, Hobartville, Cabramatta, Warrawong and Dapto



More than just storage – a fairer, more affordable and equitable transition 

6



Community batteries as art 
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500 

HOMES



Bawley Point & Kioloa – NSW’s first Community Microgrid 



Built on an industry leading digital experience platform to enable us to 

continually evolve

Scoped and co-designed with customers to ensure it meets their 

needs and expectations, backed by customer consultation

New interactive map with click and report functionality

Layered information: outages, streetlight reporting, maintenance 

Complete re-write of all content so it mirrors our customer's needs

Complete redesign of menu and navigation 

Current website - what our customer said:

X   Hard to find outage information / hard to report

X   Frustrating experience “I can’t find what I am looking for, I have to call”

X   Site navigation is confusing “I get lost moving around the site”

X   “The information is there, it’s hard to find and written in a complex way.

New website co-designed with customers to meet their digital needs and expectations 

Our new website:



New interactive network outage map - built for performance, simplicity and functionality

Outage map improvements
✓Uber approach to 

outage reporting

✓Reduces customer 

anxiety and the need to 

call our customer 

contact centre. 

✓  ‘under investigation 

✓  investigation complete

✓ repairs in progress and 

ETR info

✓Data pulled directly from 

ADMS.



Power Outage Plan 

Building resilience by helping communities & 

Life Support customers prepare for outages 
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• Lead partner with the Energy Charter, working with signatories, 

the medical industry and lived-experience customer panels, 

including:

o Life Support customer lived experience panel (age, 

demographic, CALD and vulnerable) 

o People impacted by floods, storms, fire (age, demographic, 

CALD, vulnerable) 

• Campaign microsite with downloadable templates, explanations 

on what to do 

• Fridge magnets and tool kits 

• Social media and video campaign 



Voices for Power: train the trainer project
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• Partnering with migrant 
communities to training community 
leaders on energy literacy. 

• This knowledge is then shared 
through the community in a trusted 
and culturally specific way.

• Each year through the program we 
train 600 participants and reach 
2400 people. 

• This year, we're planning 60 
sessions primarily in Greater 
Western Sydney, languages 
including Mandarin, Cantonese, 
Arabic, Tamil, Nepali, Spanish

The program helps CALD community 
members: 

✓ Understand the energy system 

✓ Read their bill 

✓ Use energy more affordably and 
safely 

✓ Adopt batteries, solar, EVs and 
technology 

“I’ve never seen 

my bill before, as 

my son usually 

handles it for me.

I also wasn’t 

familiar with the 

terms- distributor 

and retailer. 

But after the 

training, I clearly 

understand the 

difference. 

I’ll be sharing 

everything I 

learned today 

with my family 

and friends …“

“Due to language and 

technical barriers, my 

son and husband 

manage all our 

household bills. 

Even after we 

installed solar panels, 

I noticed our 

electricity bills were 

still high. 

I wasn’t aware of 

energy retailers or  

how to make a 

complaint. 

After the session, I 

learned about 

retailers and now feel 

confident to call and 

discuss my billing 

concerns”



Solar and energy education sessions targeting 
Culturally and Linguistically Diverse communities 

• Community workshops will provide advice on: 

─ How to get started with solar and batteries

─ Tariffs, rebates, and virtual power plants

─ Tailored energy savings estimates

• Workshops target Culturally and Linguistically Diverse (CALD) suburbs.

• The initial workshops will be held in English with future sessions to be delivered in Mandarin.

• Endeavour Energy will have representatives on hand at workshops to provide information on 
understanding bills and community batteries.

• Opportunity to use partnership to deliver messages on our programs and initiatives in-
language and to a CALD audience.
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